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Introduction
A marketing strategy is a laid down plan by a business to reach its target customers and make them consume its products and services (Mothersbaugh, D. L., & Hawkins, D. I, 2016). A marketing penetration strategy on the other hand is a laid down plan by which a business intends to gain more dominance in a market that is already in existence (Panchal, P, 2016).
Discussion
Coca-cola company uses segmentation as its penetrative marketing strategy. Having already lured consumers around the world into buying Coca-cola products, the company has focused on developing new products under the same company. It has developed soft drinks of several varieties and tastes to capture as many customers as possible because the company has realized that tastes and preferences among consumers differ. Coca Cola employs a pull strategy to a greater extent through advertisements that are meant to pull customers' interests and demands towards Coca Cola products. The company also uses the push strategy by opening many distribution centers around the world to push the sale of its products to as many customers as possible. Advertising of Coca Cola products could be expensive but it is very profitable as it is the best way consumers know of the newest products from the company (ABBASI, H, 2017). Coca Cola company requires a three-level channel of distribution where the company distributes its products to its dealers who then distribute them to retailers. With its many distribution centers around the world, coca-cola applies this strategy (Singaram, R., Ramasubramani, A., Mehta, A., & Arora, P, 2019). A 3-level control strategy ensures that there are at least distributors to reach all retailers across the world without shortages. Also, the control makes sure that the company is well in charge of its businesses.
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